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AMIM 121 Information Literacy Skills
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Information literacy skills for higher education. Development process of
information literacy skill. Selection of information sources. Searching of information resources
system. Evaluation of the value of information technology. Analysis and synthesis of

information. Presentation for different types of information.
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AMIM 122 Elementary of Innovation
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Elementary to Innovation Management. Design thinking and creative problem
solving. The process of developing an innovation strategy. Business model generation and
innovative business models. Value innovation and the Blue Ocean Strategy (BOS). Types and
components of innovation. Building business models based on customer insights. Disruptive

Innovation. Innovation lifecycles. Diffusion of Innovation. Innovation and creativity

management.
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AMIM 141 Ecology and Biodiversity
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Principles and fundamental concepts of ecology and biodiversity. The
importance of ecology and biodiversity. Current threats to ecology and biodiversity.
Approaches to biodiversity conservation and ecological restoration at local, national and

international levels.
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AMIM 211 Principle of Management
Iiifeaseuney Taigl
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Principles, concepts, importance and definitions of management. Elements of
organization and management. Structures, type of organization, decision, planning and
organization management. Implementing processes, the right person for the job. Morale and
motivation of operational. Controlling and coordination. Communications, organization

development and modern management techniques. Innovation and technology management.

23Ud bolo  NANNITRURAZNISUYT e (on-0-b)

AMIM 212 Principle of Finance and Accounting
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Basic principles of accounting, the financial statements and financial statement
presentation. Performance measurement systems, accounting for trading business, inventories,
cash, accounts and notes receivable, property, plant and equipment and intangible assets and
manufacturing firms. Liabilities and stockholders’ equity. Accounting changes and error

corrections. Ethical requirements for professional accountants.
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AMIM 213 Principle of Marketing
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Importance of marketing, marketing environment, market share, market
targeting and market positioning. Consumer behavior. Marketing mix and product strategies.
Public relations, socially and environmentally responsible marketing. Principles and examples

of creative marketing. Model of modern marketing innovation. Procedure and principles of

marketing innovation management.

2Ud bo  N1TIANIININYINTYAAD © (o-o-a)
AMIM 214 Human Resource Management
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Concepts and importance of human resource management. Human resource
planning and manpower planning. Job analysis, recruitment and selection, training and
development, performance appraisal, compensation, welfare and benefits management, and

employee relations management. Ethics in human resource management. Adaptation and

change of human resource management in an age of globalization.
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AMIM 221 Philosophy of Sufficiency Economy and Application
InfideaSeudeu Taidl
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Concepts and definitions of sufficiency economy philosophy and sustainable
development; the application of sufficiency economy philosophy for living; roles of sufficiency
economy on social development; case studies of royal projects relating to sufficiency

economy.

2Ud bals  VANAITWAILIYNVU o (en-0-o)

AMIM 232 Principle of community development
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Philosophy of community development. Theories, concepts and principles of
community development. The national economic and social development plan for

community development. Processes of community development. Characteristics and roles of

community development officer. Community development in Southeast Asia.

23Ud oman  S2iUBURSITENSHIAUANEAS o (en-0-o)
AMIM 233 Research Methodology in Social Sciences
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Principles definitions basic types and methods of social science research.
Processes of research design and proposal writing in social sciences. Identification of research

problem. Determination of the scope of study and conceptual framework. Selection of data
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collection tools and techniques. Analysis and interpretation of the data. Principles and

techniques of research writing and presentation.
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AMIM 234 Socio-Cultural Pluralism of the Mekong Sub-Regions
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Historical background of the settlement; linguistic, ethnic, and cultural diversity;
socio-cultural relations among Mekong sub-region countries from the classical period to the

present; current issues and changes of countries in the Mekong subregion.
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AMIM 235 Applied Science in Social and Environmental Aspects
Iiideuseuneu Taidl
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Definitions and importance of science and technology. Relationship between
science and technology. The role of science and technology in society economy politics

culture and environment. Future trends and developments of science and technology.

99Ud e piiAnansiiesiuuasduandon o (a-o-c)
AMIM 241 Local Geography and Environment
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The origins and evolution of geographical ideas. Principles and concepts of

geography. Local and regional studies of Thailand and neighboring countries in the Asian

wangnsfaUaansUngin avuinnssunsiansdinunagdaindey



AN93UNYIIYIYT
Economic Community with consideration of physical, environmental, economic, human,
cultural, and tourism geography, geographical factors on the environment in the local and

regional and neighboring countries in the ASEAN Community.

2Ud ba&  NISUSUISIANISIASINAG o (o-lo-&)
AMIM 215 Project Management
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Concepts and importance of project management. Factors relating the
management and operational improvement of projects. Project preparation, identification and
selection, planning and scheduling, design, operation, team and behavioral project
management, risk management, techniques for writing project proposals, controlling,

monitoring and evaluation, closing, and impact evaluation.

2UH bwe  STUUAITAUMNALNDNISIANIT e (n-0-)

AMIM 221 Management Information System
iideuieuney  ewud 211 wann1sdANTS
AMIM 211 Principle of Management
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Information System in global business today. Global e-Business and global
collaboration. Information Systems, organizations, and strategy. Information Technology
infrastructure. Emerging technologies. Ethical and social issues in Information System.

Erconomics. Foundations of Business Intellicence. Databases and information management.

Securing information system. E-Commerce, digital markets, and digital goods. Knowledge
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management. Enhancing decision making. Decision support system. Information System

development. Project management and usability.

paud b waluladwdsuuaziuandon o (e-o-)
AMIM 242 Energy and Environmental Technology
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Principle importance types of energy resources and environmental
management in Thailand. The energy crisis and environmental problems, the cause
amendments to the development of other renewable energy sources, appropriate
technologies to conserve energy and the environment, the impact of energy use on the

environment, laws and policies.
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AMIM 311 Strategic Management
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AMIM 351 Social Enterprise
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The importance and process of strategic management. Business
environmental analysis of both internal and external organizational environments. Strategic
formulation, control, benchmarking, and implementation. A tool of performance appraisal by

balanced scorecard.
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AMIM 321 Technology for Social Communications
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Basic principles of communication and communication behavior. Components
and models of communication. Communication behavior in intrapersonal, interpersonal,
group, and organizational contexts. Concepts and theories of social communication analysis.
Guidelines for using media to communicate with government agency/public organization and
private organization. Project design. Case studies of an integrated social media. Mixed-media
Map. Integration and analysis of media. Laws and ethics of mass communication. Case studies

of social communication in organizations.

23Ud mol  Aluladndansaune o (o-o-¢)
AMIM 322 Geoinformatics Technology
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Education the Geoinformatics, technology to explore the social and
environmental, mapping, analysis of spatial data, decision support systems, the planning
includes various aspects geo-informatics system: GIS, remote sensing: RS, global navigation

satellite systems: GNSS for applications in social and environmental management.
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AMIM 323 Appropriate Technology for Community Resource Development
InfideaSeudeu Taidl
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Principles of appropriate technology, environmental technologies, clean
technology, environment and local culture, the application of appropriate technologies,
learning, innovation and technology for the community, appropriate technology based on the

sufficiency economy.

29UH o AIUAAESINETIALATUIANTSUWMALULAE © (o-b-a)

AMIM 324 Creativity Innovation and Technology
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AMIM 122 Elementary of Innovation
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Definition, the element of creativity and the theory of creativity. The
development of the new creativity into innovation community. The business community
through design concepts. Process of design thinking, adding value and developing creative
products. Business Plan, communication skills. Intellectual property management. Design

thinking and creative problem solving.
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AMIM 331 Principle of Community Study and Analysis
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Principles concepts and processes of community study. Approaches and
methods used for community analysis. Technical and analytical skills that support and

encourage cooperative and participation in communities. Field studies.

2Ud mals  N1FTUNFUUTZWATWWA TuRaNIAEILA o (en-0-b)
AMIM 332 International Integration in Southeast Asia
AiideaSeunou ety
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The Development and principle of group in Southeast Asia countries. Trade,
investment and development policy of each country. Socio-economic and environment
change of each country. Dynamic model and operation for development of government, non-

government and academic network. The field study in social and environment problems of

Mekong region. Field trip.
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AMIM 351 Social Enterprise
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AMIM 213 Principle of Marketing
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Models and types of business. Analysis of data collected on fieldwork by
integrating of management skills. Analysis of selected target groups regarding social and
environment benefits. Environmental issues that influence outcomes of social enterprises.
Data collection technical for community assessment. Implications of innovation and
technology for business management. Coordination and implementation assessment.

Corporate social responsibility. Ethical business for social enterprise.

UL ebo N158159ATNITANEINIAFUIY o (o-&-<)
AMIM 361 Survey and Field Trip
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Principle survey, surveying techniques for social and environmental. The
community environment, field data collection, learning the tools of social analysis, learning
the tools for environmental, the application of highly integrated tools for managing social and

environmental and practice in the field.

2Ud oo LATHFNATIATNETIA a (lo-lo-&)
AMIM 421 Creative Economy
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AMIM 324 Creativity Innovation and Technology
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Meaning, the scope and importance of the creative economy. Processes and
the development of creative economy. Concept and the development of creative economy.
The creative industries. Evolutions and trends in the future of creative economy. Situation

Assessment. Case studies and seminars on the topic of creative economy.
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AMIM 451 Integrated Social and Environmental Management
InfideaSeudeu Taidl
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The current developments and government policies with the social and
environmental management, management model social and environmental, prototype
success and case studies interesting ,training design and planning projects ,social responsibility

and environmental integration

2Ud <de  Auauduuinnssudianuazdaindan o (en-0-b)
AMIM 452 Seminar for Social and Environmental Innovation
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Principles and practices of seminar. Selection and identification of seminar
topics. Preparation processes and presentation skills in seminar. Seminar on selected topics in

social and environmental innovation.

29Ud oo LASHUANNIANG ® (0-o-l)
AMIM 461 Cooperative Education Preparation
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Preparation for professional practice in an organization or a workplace.
Procedures and regulations for cooperative education program. Techniques for resume writing,

interviewing, developing personality, and selecting suitable workplace. Basic knowledge
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necessary for internship. Ethical and international standards, academic report writing and

presentation.

PUA oo AWNIANW o (o-enb-b)
AMIM 462 Cooperative Education
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AMIM 461 Preparation for Cooperative Education
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Temporary and full-time employment in government and private agencies.
Writing a cooperative education report for professional development. A presentation of
cooperative education work and final report following cooperative report format. Assessment
and evaluation of students by onsite professional supervisor or mentor and university

internship coordinator.
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AMIM 333 Socio-Cultural Resource Management in Modern World
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Fundamental concept of the socio-cultural resource management. Socio-
cultural capital study and analyze process. Socio-cultural resource management model in
modern world covers relevant national and international level. Best practice studies in socio-
cultural resource management to creative economy development. Field trip.
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AMIM 334 Social Impact Assessment
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Basic principles and guidelines for Environmental Impact Assessment (EIA). An
introduction to the social impacts. Roles and scopes of Social Impact Assessment (SIA) in
relation to the EIA process. Principles processes and applications of the SIA. Methods and
techniques of public participation in the SIA process. Case studies of the SIA practice relating

to national and international projects.
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AMIM 341 Geographic Information System for Social and Environmental Management
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AMIM 322 Geoinformatics Technology
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Principles and concepts geographic information system(GIS) , the database
structure for thematic maps, the composition and functions of GIS, import ,verification, storage,
analyze and present data, data quality, method classification, digital elevation model ,
simulation and modeling ,spatial analysis ,method estimation of spatial and the application

of GIS for social and environmental management.
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AMIM 312 Logistics and Supply Chain Management
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The importance of logistic and supply chain management. Strategic planning
for logistics management. Management of procurement sourcing, physical distribution,
international procurement, inventory, warehouse, transportation, and electronic commerce.
Fundamentals of importing and exporting. Evolution and trends of logistics management.
Application of Information Technology in logistics management. Selection of outsource service

providers. An integrated business processes in logistics activities.

23Ud Coo  MIRAINDLANNTBUNG o (o--an)
AMIM 411 Electronic Marketing
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AMIM 213 Principle of Marketing
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Introduction to Electronic Marketing (e-Marketing). E-Marketing strategy and
performance measurement. E-Marketing planning. Website design. Using domain names for
branding purposes. Market segmentation and positioning. E-Marketing mix. Search Engine
Marketing. Viral marketing and social networking marketing. Customer relationship

management.
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AMIM 412 Community Enterprise Management
InrfideaSeuneu Taigl
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Definitions and importance of community economic. Households in community
economic system. Type and development of community enterprise. Management, marketing,
production management, marketing promotion, process of entrepreneurship. Strategic for

strengthened of community enterprise development. Surveying opportunities to create
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innovation in economic and social. Basic Skills in community enterprise management. Case

study and integration of community enterprise management.
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AMIM 335 Transformation within the Person toward Leadership
Iiifeaseuney Taigl
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Knowing oneself, understanding others, group process, inner transformation to
balancing way of life and happiness, leadership concepts, leadership development, the
creation of transformation at the personal, organizational and social levels ,characteristics and

causes of conflict patterns of conflict ,the process of conflict management.
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AMIM 342 Environmental Education for Conservation
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Process of awareness, conscience and concern for environmental issues,
environmental situation, environmental pollution and other related issues. Protectionist

approach, conservation of natural resources and environment and applied in the conservation

of resources in the community sustainable.
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AMIM 431 Sustainable Tourism
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Meaning and concept of tourism, type of tourism, effect of mass tourism to

socio-ecology, concept model and process of sustainable tourism management. The study

covers relevant case studies of creative tourism.
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